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HOW YOUR REA CO-OP CAN USE EXHIBITS TO HELP TELL ITS STORY 


see thing that makes a really effective ex- 
hibit different from any other sort of 
display is PERSONAL CONTACT. 

Here’s how you get personal contact with 
an exhibit: 


1. Know Your Audience. 

2. TellaSimple Direct Story Suited to That 
Audience. 

3. Provide a Way for the Audience to Take 
an Active Part in the Telling of That 
Story. ¢ 


Then be sure that your ex- 
hibit is manned throughout its 
showing by friendly, well-in- 
formed people. This combina- 
tion of tailoring your exhibit 
entirely to your audience, giv- 
ing that audience something to 
do, and meeting that audience 
with friendly, personal visiting 
gives you the most effective 
means of getting information to 
a large audience that is con- 
stantly moving and changing. 


The pages that follow are intended to help 
in planning, designing, constructing, and 
showing an exhibit. There are several pages 
of exhibit ideas that can be adapted to the 
needs of an REA co-op. In an envelope at 
the back of the book are sketches and plans 
for several suggested exhibits—complete 
enough to guide construction. 

These exhibits are all quite simple to con- 
struct. Some of them could probably be 
built by your own co-op personnel. The ma- 
terials needed are available in almost every 
community. Any of them could be made by 
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a school class or a group of co-op members in 
a well-equipped school workshop. Or you 
might want to have construction done by a 
local carpenter or sign man. In any case the 
plan sheets, being separate from the text, can 
be taken out of the envelope and turned over 
to the person in charge of construction. 

The exhibits suggested range in length from 
10 feet to 40 feet. Most of them would prob- 
ably be suited to the needs of an individual 
co-op. A few might need to be financed and 
owned cooperatively by a group of co-ops such 
as a State-wide association. 

Because personal contact is so important, 
you can plan an exhibit for use in your own 
community better than anyone can do it for 
you. Ifsome of these suggested exhibits meet 
your needs as they stand, go ahead and use 
them that way. You may prefer to combine 
some of the exhibit sketches. Or to work out 
completely new ideas of your own. If you 
need more information, do not hesitate to ask 
for it. 


MAKING EXHIBIT ARRANGEMENTS 


AKING arrangements to show an ex- 
hibit at a fair or festival should not be 
difficult foran REA co-op. In most commu- 
nities the co-op is one of the largest and most 
active businesses and community organiza- 
tions. It is usually recognized as an impor- 
tant factor in the future development of the 
community. Most fair officials regard a dis- 
play on rural electrification as a crowd-pleaser. 
The important thing is to talk with the fair 
officials early so that they will know you are 
interested and can assign you a space that 
meets your needs. Participation in a big 


event, such as a State fair, usually has to be 
planned 6 months to a year ahead. Even 
for a small fair, that is not too early to begin 
planning. 

Because an REA co-op is a nonprofit com- 
munity enterprise, with nothing to sell, most 
fair officials make exhibit space available to 
it free of charge. There may sometimes be a 
small charge. If you are asked to pay for 
your space, you have to allow for that in fig- 
uring the cost of your exhibit and deciding 
whether or not to participate. 


PLANNING YOUR EXHIBIT 


AS soon as possible after arranging to show 

an exhibit, it is well to begin planning it. 
If you already know at that time what space 
you will have, you can plan from the start for 
an exhibit to fit that space. If not, you can 
work out the basic idea and adapt it later on 
to a space of a particular size and shape. 

A good exhibit is planned for the audience 
that will see it. A co-op needs to consider 
whether the audience will be made up chiefly 
of its own members, other farm people, or 
town people. A farmer audience, for in- 
stance, will probably be interested in an ex- 
hibit about how farms can be wired, or how 
electricity can be put to work. A town audi- 
ence, on the other hand, would be more in- 
terested in knowing how your co-op functions, 
or what it contributes to the community gen- 
erally. 

With your audience and your subjects se- 
lected, you are ready to develop an exhibit. 
There are two steps in doing this: 

First, plan a way in which the audience can 
take an active part in telling your story. 

Second, lay out the physical part of the ex- 
hibit—the panels, headlines, etc., which serve 
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as a background for audience participation. 


Both of these steps are important in arrang- 
ing a really effective exhibit. An unusual 
and arresting design on the background will 
get some attention, but until you have an 
exhibit in which the audience takes an active 
part, your exhibit will be doing you only a 
small part of the job that it can do. 

The next few pages describe some of the 
simple, easily planned ways that have been 
used in successful exhibits to get audience par- 
ticipation. Following that there are descrip- 
tions of some suggested exhibit designs. 
More detailed exhibit sketches are contained 
in the envelope at the back of the book. Most 
of the audience participation ideas mentioned 
can be used against any of the backgrounds 
described. 


GETTING YOUR AUDIENCE 
TO PARTICIPATE 


1. Comfort. Many experienced exhibitors 
believe in making an exhibit entirely a place of 
comfort for the visitor. This is the simplest 
type of audience participation. Have as 
many comfortable chairs for the public as you 
can put into the exhibit area, without crowd- 
ing them. If you can arrange it, have a wa- 
ter cooler and plenty of cups. If your show 
is going to take place during a hot spell, in- 
stall one or two large fans, provided they can 
be used with absolute safety. 

2. Registration. Registration is a good op- 
portunity to make personal contact with the 
audience. Have them sign a book, or sign 
a map of your system in the approximate lo- 
cation of their farm. You might give small 
favors away at registration, especially to the 
children or womenfolk. Registration pro- 
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vides an opportunity to meet personally and 
talk with each visitor. 

3. Interviews. Using a public-address sys- 
tem, members of the audience can be inter- 


viewed at specified times, announced by 


means of handbills, posters, etc. Interview 
them about what electricity has done for them, 
their families, and their community. You 
may want to interview some who do not yet 
have service, and in that way get your story 
across as to development plans, reasons for 
delay, etc. The manager, the electrification 
adviser, a director, or an especially qualified 
member of the co-op can serve as master of 
ceremonies. Scripts are not needed if the 
interviewer is on his toes and is well-informed. 
It is a good idea, however, to prepare in ad- 
vance a list of questions to ask. This device 
was used very effectively by a Florida REA 
co-op. 

4. Quiz Show. A variation of the above is 
to have a quiz show with the audience partici- 
pating. Prizes do not have to be elaborate 
and dealers may cooperate. In either an in- 
terview program or quiz show, be sure to work 
in a little humor. Your local radio station 
may be interested in broadcasting some of 
thesc programs from your exhibit. 

5. Demonstrations. An exhibit is an ideal 
place for a demonstration of electrical equip- 
ment. One way to do this is to have spe- 
cialists present at specified times to demon- 
strate equipment and answer questions from 
the audience. An even more effective 
method is to have the specialist call up mem- 
bers of the audience to use the equipment 
after it is demonstrated. Here are several 
subjects that lend themselves well to demon- 
strations: 


a. Milking by hand versus milking by ma- 
chine. 

b. Shelling corn or grinding feed—hand 
versus machine. 

c. Electrified laundry versus hand washing. 

d. Sewing—hand versus machine. 

e. Electric range versus wood or coal stove 
(fry pancakes or bake a cake by two methods). 

f. Handwork, such as mending, by lamp- 
light and by electric light. For variations of 
any of the above, get a man to compete with 
a woman, or a child to compete with an adult. 

If a group of co-ops combine to finance a 
really elaborate exhibit, and if there is plenty 
of space, full-sized rooms of farm homes and 
work buildings can be constructed. In one 
set of rooms show pre-electrification con- 
ditions; in the other, the most modern meth- 
ods. As the audience walks through the 
rooms and uses the equipment, records on a 
public-address system could tell the story of 
what electricity has meant in the area. 

6. Contests. Hold contests for the teen- 
age children of members—best electric cook- 
ing, best sewing, best use of electricity in 
farming, most unusual use of electricity, etc. 
Award one of the prizes at the exhibit each 
day, interviewing winners over the public-ad- 
dress system. Your radio station would un- 
doubtedly be interested in this one. 

7. Motion Pictures. Movies and_ slide 
films attract crowds. If you plan to show 
them, it is usually well to put aside a space 
in your exhibit area with seats for at least 25 
persons. Continuous showings are best. A 
projector can usually be borrowed locally. 
Films can be rented or borrowed from equip- 
ment dealers or your State film library. The 
REA motion picture list will give you more 
detail. 











MANNING THE EXHIBIT 


O make the most of the opportunity that 

an exhibit provides for personal contact 
with the audience, it is important that the 
exhibit be attended continuously during the 
showing. You will need a large enough staff 
on hand to meet people, explain and elaborate 
on the facts shown in the exhibit, answer ques- 
tions and distribute circulars. This should be 
easy to do in a co-op because the membership 
can be called upon to help. It is a good idea 
to have at least one co-op director present at 
all times. 

In manning an exhibit, try to select people 
who are naturally alert, friendly and helpful. 
Be sure that they are well supplied with facts 
about your co-op—when it was organized, size 
of area served, construction plans, etc. It will 
be well, too, for them to familiarize themselves 
with “A Guide For Members of Rural Elec- 
tric Co-ops” and other publications describing 
the REA co-op program generally. They 
should be particularly familiar with any pieces 
of literature being distributed from your 


booth. They should also know where to refer 


people for information they themselves cannot 
furnish. ; 


STORIES TO TELL WITH EXHIBITS 


HERE is almost no limit to the number of 

stories that can be told with exhibits. In 
an REA co-op the stories will probably be of 
two types: 

1. Stories about your co-op, how it works, 
what it has accomplished, its future, and what 
it means to the entire community as well as 
to its members. 

2. The use of electricity and its benefits for 
the entire community as well as for the farmer. 


If there is sufficient room, you may want to 
tell stories of both types in the same exhibit. 
If you decide to do this, however, it is im- 
portant to decide which story will appeal most 
to your particular audience, and then make 
that the most prominent. 

There are many sources for the information 
you will need in developing the stories you 
want to tell with exhibits. For information 
about your co-op, of course, you will draw on 
your own official records. Statistics on the 
REA program nationally and in your State 
are available from REA. Manufacturers’ 
leaflets should be helpful in supplying facts 
about specific electrical uses. Your county 
agent and your State college should also be 
good sources of published information. Some 
of the facts you need can be obtained from 
the Rurat EvectriricaTion News and other 
REA publications. Among the more useful 
of these might be “A Guide for Members of 
Rural Electric Co-ops,” “Electricity Comes to 
Rural America,” “Planning Your Farmstead 
Wiring and Lighting,” “How to Keep Power 
on the Job,” and “Planning the Electric Water 
System and Plumbing for Your Farmstead.” 

In the next section you will find specific ex- 
amples of exhibit stories. In some of these, 
complete suggested text has been supplied. 
In others, sources of information have been 
suggested. 


SOME SPECIFIC EXHIBIT IDEAS 


HE envelope at the back of this booklet 


contains detailed plans and sketches of 
seven exhibits that are suited to REA co-op 
use. Each of these exhibits provides a way 
for the audience to take an active part in tell- 
ing the co-op story. The subject matter of 
these nine exhibits is as follows: 


Exhibit No. 1. 


Exhibit No. 2. 


Exhibit No. 3. 


Exhibit No. 4. 


Exhibit No. 5. 


(40 feet) —“The Co-op Story.” 
The co-op’s progress, plus a 
section on use of electricity on 
the farm, in the home, in rural 
industry and in the community. 
(25 feet) —“How an REA Co- 
op Works.” 

(25 feet)—“Electricity, the 
Smile Maker.” 

(10 feet)—“The Meter 
Game.” A combination co-op 
and power use story. 

(10 feet) —“Spinning Box Ex- 
hibit.” The co-op’s contribu- 
tion to community welfare. 


Exhibit No.6. (10 feet) “Pitch Ball Game.” 


Exhibit No. 7. 


Exhibit No. 8. 


Adapted to any of these three 
subjects: 

“Safe Use of Electricity,” 
“Adequate Wiring,” or “Elim- 
inate Wasteful Use of Elec- 
tricity.” 

(10 feet) —‘““Throw the Switch 
Exhibit.” Adapted to any of 
these three subjects: 

“Safe Use of - Blectnicity,”* 
“How Electricity Changes 
Farm Living,” or “Advantages 
of a Farm Water System.” 
(10 feet)—“‘Moving Eye Ex- 
hibit.” Could be used for the 
telling of a wide variety of sub- 
jects. The two subjects sug- 
gested are: 

1. What this electric co-op 
means to its members. 

2. What this electric co-op 
means to the entire commu- 
nity. 





Exhibit No. 9. (10 feet)—“The Cash Reg- 
ister Exhibit.” This exhibit 
utilizes audience participation 
in telling the story of the dol- 
lars-and-cents value of the elec- 
tric co-op to the audience. 

Following are some additional exhibit ideas. 
These are less completely worked out than 
those at the back of the book, but they are 
illustrated with sketches that give an idea 
of the general appearance. 

A. Stories About Your Co-op. 

1. “We Are an Open Book” . . . The ex- 
hibit (sketch at right) shows a large open 
book. Each leaf of the book is a 3- by 5-foot 
sheet of ¥g inch masonite or wallboard. The 
leaves of the book can be held together by 
means of 3- or 4-inch ring binders. To the 
left of the book is a panel (4 by 8 feet vertical) 
which contains questions. Next to each ques- 
tion is a page number. Each page of_the 
book is also numbered. The audience can 
then turn to the proper page to get the answer 
to each question. Get questions and answers 
from the records of your own co-op or from 
“A Guide for Members of Rural Electric 
Co-ops.” 

Another way of handling the question and 
answer exhibit is by means of push buttons. 
A half dozen or more questions are listed in 
the center of the exhibit. (See sketch on 
page 5, col. 1.) Next to each question is a 
push button. The audience is invited to 
push the buttons next to the questions that 
interest them. When a button is pushed, a 
circular panel beside the question is illumi- 
nated from the rear and the answer becomes 
visible. For details on the shadow box ar- 
rangement, see the sketch of the. 10-foot 
“Throw the Switch” exhibit in the envelope 
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at the back. The wiring should be attached 
to a mercury-type switch so that 15 seconds 
after the switch is thrown, the lights go off. 

2. “Service for All” . . . The heart of this 
exhibit (next column) is just as large a map as 
you can fit on to the background. It will re- 
pay some extra labor to finish the map in 
simple but effective colors. On this map the 
growth of your co-op can be shown. The 
































simplest method is to use different colors for 
different parts of your territory to indicate 
when service was extended. Growth can be 
shown even more effectively by the use of 
lighting. Here are two ways of doing this: 

a. Each consumer is shown by means of a 
miniature 5-watt bulb. Wire the map in two 
circuits, the first to show original membership, 
the other present membership. To illumi- 
nate the lights, use a 2-point flasher, a device 
which energizes first one circuit and then the 
other. Timing for the flasher should be: Cir- 
cuit No. 1 on for up to 15 seconds, then both 
circuits on for no more than an additional 15 
seconds, then all lights out for 5 seconds. Ac- 
tion, of course, should be continuous. As 


each group lights up, you can also illuminate 
a copy panel which gives some facts about the 
growth of your co-op and its future plans. 

b. Here is a less expensive method of using 
lighting. Instead of using miniature bulbs 
to indicate consumers, drill the map with a 
¥g-inch hole at each point where a consumer 
lives. You will be’able to purchase from a 
druggist or drug supply house %-inch solid 
glass stirring rods (not tubes) about 24 inches 
long. Cut these into 3-inch lengths and in- 
sert them into the holes in the map. The 
front ends of the rods should be flattened. 
This can be done very easily by heating the 
end of the rod and while it is white hot push- 
ing it against a metal plate. The source of 
light should be placed in back of the map, 
about 10 to 12 inches away from the rod ends. 
Then as your flasher operates, light will be 
transferred from the ends of the rods and you 


_ will get the same effect as though miniature 


bulbs were being used. 
The back ends of the rods can be colored 
with any aniline base dye. It is harder to get 


the effect of growth with this method of light- 
ing than it is with separate circuits, but it can 
be done by carefully masking at the rear of 

















the map one group of rods from the other. 
3. “How This Rural Electric Co-op Oper- 
ates” .. . This exhibit tells the story of the 
relationships among co-op members, direc- 
tors, manager and staff that was told in the 


December—January and _ February-March 
1948 issues of the RurAL ELECTRIFICATION 
News. If you are interested in building it, 
you may want to refresh your memory of 
those articles. ) 

The exhibit (see sketch at right) con- 
sists of two elements: a heading in the shape 
of an arrow and three cut-out circles set 
against the background. The arrow is cut 
out of %4- to '%4-inch plywood and set about 
12 inches in front of the background. The 
copy on the heading consists of your co-op 
name in cut-out letters and the following text 
in pierced letters illuminated from behind: 
“Yes, this co-op is member-owned and mem- 
ber-managed.” 

The lights. behind this pierced copy can be 
placed on a three-point flasher sequence as 
follows: 


5 seconds . . . Yes, this business 





3 seconds . . . is owned and managed 

5 seconds . . . by its member users 

5 seconds . . . all lights off and repeat 

However, a flasher sequence is not abso- 
lutely necessary and steady illumination will 
be quite effective. 

The subject matter for the three circles and 
their connecting arrows might be as follows: 

Circle 1: A photograph of your annual 
meeting, preferably one showing the members 
voting. The copy is as follows: “Democratic 
control. Each member has one vote, and one 
vote only.” On the top arrow between circles 
1 and 2 the copy reads, ‘““The members elect 
a Poard of Directors from among their own 
group” 

Ciscle 2: A photograph of your Board of 
Directors preferably taken during one of their 
meetings. The copy identifies each member 
of the board and talks about the responsibil- 
ities of the board in directing the co-op’s 
business. The top arrow between circles 2 
and 3 reads as follows: “The board hires the 
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manager, who hires and directs the staff.” 

Circle 3: Photographs of the manager and 
his staff, preferably taken on the job. The 
copy talks about the manager’s job and re- 
sponsibilities. The bottom arrow between 
circles 3 and 2 reads as follows: “Each month 
the manager reports to the board of directors 
on co-op progress and problems. And the 
board acts on matters requiring its attention.” 
The bottom arrow between circles 2 and 1 
reads as follows: “‘and the board reports back 
fully each year to the members as owners of 
the co-op business . . .” 

It would be highly desirable for the tap 
arrows to be painted a different color from the 
bottom arrows. The circles and the arrows 
can be illuminated by means of individual 
spotlights. If cartooning talent is available, 
it will add greatly to the appeal of the exhibit 
if the illustrations on the circles are done as 
cartoons instead of photographs. However, 
make certain that if cartoons are used, persons 
such as the directors, manager and staff mem- 
bers are recognizable. 

If photographs are used, they too should 
be carefully posed and clearly printed so that 
the persons shown will be easily identified. 


B. Uses of Electricity. 


1. “Parade of Progress” . The idea is 
to have a parade of appliances and equipment 
along with the story of what they can do to 
increase production and lessen labor. This 
can be done in a number of ways. In both 
methods shown below, the background is 
pierced with a window through which the 
audience can see a parade of models or car- 
toons of appliances constantly moving by un- 
der brilliant spotlighting. Copy describing 
the advantages of each piece is set on flags 


) PARADE OF PROGRES< 
YOUR ELECTRIC Co-op 





which each piece of equipment is flying. 
Manufacturers’ literature should give you all 
the information you need for writing copy. 

a. The first method (shown above) utilizes 
an endless belt or chain to which the models 
are attached. ‘The chain can be in either a 
horizontal or vertical position. The advan- 
tage of using the horizontal position is that 
the “window” in the background can be large 
enough so that a number of appliances can be 
seen at one time. The belt is mounted on 
two pulleys one of which is driven by a small 
(44 h. p.) motor and reduction gears. 

b. The second method (at right) uses 
a large circle cut-out of ¥2- or 34-inch ply- 
wood. Sketches of appliances are painted 
around the circle. The circle is mounted 
behind the background, and the size of the 
opening through which the parade is seen 
will be determined first by the size of the 
circle and then by the size of each cartoon. 
The disc is turned by a small motor, reduc- 
tion gears and pulley. 
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2. “Electricity . . . Modern Magic” (at 
right) . The idea is to dramatize the 
contrast between pre-electrification conditions 
and conditions that exist when electricity is 
available. This is done by means of an illu- 
sion device which changes one scene into an- 
other. The illusion can take place either au- 
tomatically by means of a flasher or better still, 
by having the spectator push a switch. With 
the latter method, it will be necessary to set 
the switch on a tripper mechanism so that 15 
or 20 seconds later, the illusion will revert 
back to the original scene. One method of 
producing an illusion is described in exhibit 
sketch number 3 shown at the back of the 
book. 

This design can be adapted to contrast un- 
electrified with electrified conditions in the 
home, on the farmstead, in a school, etc. It 
can also be used to show other contrasts, such 
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as the difference between safe and unsafe 
electrical practices. 

3. “Keep Power on the Job With Safe and 
Adequate Wiring” .. . The background con- 
tains a simple drawing of a farm (see sketch 
page 7). Provide four push buttons and label 
them: 

1. Enough circuits. 

2. Enough outlets. 

3. Enough switches. 

4. Future installations. 

As the buttons are pushed by the audience, 
lights come on in the background to show the 
position of the circuits, outlets, switches, and 
future installations. The lighting method is 
the same as that described on page 9 for 
showing co-op growth. In this case the lights 
for each element should be in different colors. 

As each set of lights comes on, a panel of 
copy should also light up, telling in greater de- 
tail the most important reasons for safe and 
adequate wiring. Much of this copy could 
probably be obtained from the REA publica- 
tion, “Planning Your Farmstead Wiring and 
Lighting,” or perhaps from an Extension 
Service bulletin in your State. Literature on 








adequate wiring might also be distributed 
from this exhibit. 

4. “Running Water Will Work for 
You® .;.. Vhis exhibit;on the: value of a 
farmstead water system used the same basic 
idea as the previous exhibit. Instead of wir- 
ing installations, show location of pump, pipes, 
septic tank, etc. Suggested source of infor- 
mation: REA publications “Water for the 
Modern Farmstead” and “Planning the 
Electric Water System and Plumbing for Your 
Farmstead.” 

One method for getting good audience par- 
ticipation with this exhibit and also with the 
wiring exhibit is to provide a large blackboard 
with different colors of chalk. Use it in dem- 
onstrations and get the audience to illustrate 
problems on it. 


CHOOSING AN EXHIBIT SPACE 


Hoe’ much choice of exhibit space you 
have depends on local conditions. Most 
exhibitors prefer to show in a regular perma- 
nent exhibition hall rather than in a tent or 
other temporary location. In your own tent 
your exhibit has no competition, but there are 
certain disadvantages: 

1. You will probably have to set your ex- 
hibit on grass and run the risk of rain and 
mud. In bad weather audiences make for 
the permanent buildings. 

2. It may be impossible to have running 
water in a tent. 

3. The cost of installing an adequate elec- 
trical system may be prohibitive. 

4. The space provided for exhibit tents is 
often confused. A large part of your poten- 
tial audience may pass you by without know- 
ing that you are exhibiting. 























In general, the most desirable exhibit build- 
ings are those on the main routes through the 
grounds and not too far from the entrance. 
Choice of buildings should depend somewhat 
on the type of audience you want to reach. 
For strictly agricultural subject matter, one of 
the agricultural buildings would be best. If 
you are telling a more general story about 
your co-op, you will want to be in a building 
with other general exhibits. 

In selecting your individual space within a 
building, here are some things to have in 
mind: 


1. The best spaces are those on the route 
the audience regularly uses in passing through 
the building. 

2. Avoid spaces immediately next to the 
entrance, the exit or rest rooms. These spaces 
are often obscured by the crowds. 

3. Before you contract for a space, be sure 
it has an adequate supply of power for the 
electrical equipment you plan to use. 

4. Try to get a space close to the water 
fountains. 

5. Avoid a space so small that your audi- 
ence will feel cramped. Take a little more 
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space than your exhibit will fill rather than a 
little less. 


PAINTS AND COLORS 

AN oil- or lacquer-based paint is best for an 
exhibit, since the finish will have to be 

washed at least once a day during the show. 

The paint may be either brushed or sprayed 

on, whichever is most convenient. 

As to the color scheme you use, the most 
experienced exhibit designers recommend 
against the use of too much color. Most of 
them favor using color on the background 
only when necessary, and sticking to an all- 
white background whenever possible. A 
great deal of loud color will only confuse your 
audience. 

Here are a few more thoughts about color 
schemes and combinations: 

1. In general, an exhibit background should 
be in a very light color—white, off white, 
cream, tan, or extremely light tints of the cool 
colors (blue, green). However, sections of 
the exhibit which ordinarily get little atten- 
tion (those areas within 36 inches from the 
floor) may be painted a darker color . . 
perhaps dark grays, deep green or-blue, or 
brown. A very dark border 6 to 9 inches 
high around the base of the exhibit will serve 
as a kick-plate, and will save much repainting 
later. 

2. In choosing the colors for the text in 
your exhibit, follow this very simple rule— 
cool colors, such as blues and greens, “recede,” 
and warm colors, such as reds and yellows, 
“advance.” Therefore, use warm colors for 
the text you want to be seen first, and the 
lighter tints, or cool colors, for subordinate 
copy.. 

3. When you must use a strong, loud color, 


always balance it with a large area of a very 
subdued color. 


USE OF PHOTOGRAPHS IN EXHIBITS 
ONSTRUCTION of an exhibit usually 
involves the use of enlarged photographs. 
You will find that most of the exhibit sketches 
at the back of this book call for illustration 
with photographs. 

The most effective photographs for display 
purposes are those made in your own area. 
In most cases you will be able to have ade- 
quate enlargements made by your local pho- 
tographer. 

If you should encounter difficulty in ob- 
taining local photographs, REA can furnish 
pictures on most rural electrification subjects. 
We can also have enlargements made for you 
from your own negatives or from ours, if you 
run into trouble getting enlargements of the 
size you need. 

One of the most effective ways to use photo- 
graphs is to have them made as trans- 
parencies. A transparency is a photograph 
made on film. It is generally mounted be- 
tween two sheets of '-inch glass, the front 
sheet clear and the rear sheet frosted. The 
transparency is then mounted in a shadow 
box which has lights in it. As is suggested in 
a number of designs, these lights can be placed 
on an ordinary switch so that the audience can 
turn them on, or the lights can be activated 
by means of a flasher, thus adding the element 
of movement to your exhibit. 


LIGHTING YOUR EXHIBIT 
OR an exhibit to be effective the entire 
area should be well lighted—about 25 
foot-candles. The feature portions of the 
exhibit need brilliant lighting—75 to 85 foot- 
candles. 


Use fluorescent lighting only when it is pos- 
sible to balance the lamps—one “daylight” 
type to one normal fluorescent lamp. Flu- 
orescent lighting is not practical for flashers, 
transparencies or the illumination of any 
motion device. 


KEEPING YOUR EXHIBIT SAFE 


| dbase safety the basic construction of an 

exhibit must be sturdy. Safe wiring is 
particularly important. Completely shield 
all wiring from the public. If overhead wir- 
ing is necessary, keep it as close to the ceiling 
as possible, and never lower than 9 feet from 
the floor. 

Safety precautions are particularly im- 
portant in a tent location. Level the floor of 
the tent carefully. Fill in every hole in the 
ground, even the smallest. Anchor firmly 
any fans or equipment. Try to make certain 
that the tent is fireproof (not just fire-resist- 
ant). Have at least two fire extinguishers in 
your exhibit. Test them to make certain they 
are in good condition. This is important 
wherever you set up. 


DISTRIBUTING LITERATURE 
FROM YOUR EXHIBIT 


QjEECTATORS are more likely to remem- 
ber your exhibit if you give them some- 
thing to take away with them and read later. 
Literature can be kept on a counter or table 
and given out by the person manning your 
booth. 

The best literature you can distribute is 
that which gives information about your own 
cooperative and its program. A handbill or 
booklet containing a short history of your 


co-op might well be printed for the purpose. 








You may want to supplement this local pub- 
lication with literature about farm electrifica- 
tion obtained from your State Agricultural 
College or from REA. Don’t swamp your 
visitors with literaturc, however. Try using 
one short piece of reading material for every- 
one and giving other publications only to those 
who show particular interest. 


AFTER THE FAIR IS OVER 
VHE end of a fair or festival need not mean 
the end of your use of the exhibit. You 
may be able to set up sections of it in the 
lobby of your office or lend parts of it for dis- 
play in a local school or library. If you can 
find no further immediate use for it, you may 
be able to lend or rent it to a neighboring REA 
co-op. Additional uses help you get the most 
out of your investment in an exhibit. So it is 
well whenever you plan an exhibit to think 
about the future uses that may be made of it. 
Ordinarily it is not a good idea to use the 
same exhibit year after year on the same oc- 
casions. Once you have acquired an exhibit, 
however, you can easily use the same basic 
framework in future years by changing the 
subject matter, arrangement, color scheme, 

and method of presentation. 


EXHIBIT MATERIALS 

Framing: The material most commonly 
used in the framing of exhibits is three-fourths 
of an inch thick white pine lumber. Wher- 
ever possible, framing should be at least 3 
inches deep with supports every 18 to 24 inches 
on center, depending upon the weight to be 
carried. 

Facing Material: Frames are faced with 
composition board, glued and nailed. The 
-composition board can be masonite, hard- 
board, wallboard, or plywood. Choice of the 


material to be used will be determined first by 
the needs of the exhibit, and then by cost and 
availability. Wallboard should be used only 
on the most temporary exhibits where it will 
not be subjected to moisture or too much 
wear. Facing materials are attached to the 
frames with a good quality of wood glue, and 
then nailed with a three-fourths of an inch 
coated brad 4 to 6 inches on center. Nails 
are countersunk and nail holes filled with 
spackle. Most facing materials are available 
through your local lumber dealer. In any 
case he will be able to tell you where to obtain 
any of the materials listed. 

Finishing Materials: The materials used in 
painting an exhibit will be determined largely 
by the way the exhibit is going to be used and 
the conditions it will be subjected to. If 
wood is being used as a facing, it can be fin- 
ished with a penetrating alcohol stain, then 
covered with a coat of clear shellac. When 
the shellac is dry, sand it lightly with a fine 
sandpaper and then rub down with a good 
hard wax. 

The three commonest types of paint finishes 
are described below in order of their ability 
to withstand wear and still look attractive: 

1. Sprayed or brushed synthetic or natural 
lacquer. This finish will give the best wear. 
It can be used on any of the facing materials. 
However, it would be wasteful to put it on a 
paper wallboard. 

2. Sprayed or brushed oil paint. This is 
also a good finish although it will not take the 
abuse a lacquer paint will. 

3. Water-solvent casein paint. This is the 
least expensive finish and easiest to apply. 
However, it will give the least wear, and will 
not resist moisture. If an exhibit is to be 
used for a short time, in space protected both 


from the elements and from dirty hands, this 
type of finish is economical and practical. 


SOURCES OF MATERIALS AND SERVICES 
Ae the following list is long, it 

is incomplete. Many manufacturers of 
equal merit to those listed have been omitted 
since they have not come to our attention. 
Inclusion of the name of a manufacturer or 
distributor is no endorsement, nor does it indi- 
cate preference by the Rural Electrification 
Administration or the U. S. Department of 
Agriculture. 


FACING MATERIALS 


PRESDWOOD (Masonite Corp. of Amer- 
ica): Available tempered or regular. Reg- 
ular grade is preferred, unless surface is to be 
subjected to unusual wear. 

HARDBOARD, FLEXBOARD (Johns- 
Manville Co.): Similar to masonite except 
that they run one-eighth of an inch thick and 
are good both sides. 

MARSHTILE (Mars Wall Products, 
Dover, Ohio): Wide variety of washable 
colors, wood and marble patterns available. 

PLYWOOD (U. S. Plywood Corp., 616 


_ West 46th Street, New York 18, N. Y., among 


other manufacturers) : A very wide variety of 
thickness and sizes available. Unselected 
pine or gum will be least expensive and best 
suited if panels are to be painted. 

BENTBOARD (Garrison - Wagner Co., 
2018 Washington Ave., St. Louis 3, Mo.) : 
A wide variety of composition board bent into 
curves. 

COVERING MATERIALS 
(To be used in place of a paint finish) 


FLEXWOOD (U. S. Plywood Corp.) : A 
wide variety of wood veneers available. Ve- 
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neers are mounted on canvas and can be ap- 
plied to curved and flat surfaces. Great care 
should be taken in mounting this material, 
and it should be done by a skilled craftsman. 

FORMICA (Formica Insulation Co., Cin- 
cinnati, Ohio); TEXTOLITE (General 
Electric Co.); MICARTA (U. S. Plywood 
Corp.): These materials are plastic facings. 
They are available in a large variety of colors, 
and in wood, marble, or canvas patterns. 
They are particularly valuable where the 
surface will be subjected to hard wear. 

BRICK AND STONE PATTERNED 
PAPERS: ‘Timbertone-Stonetone Co., 211 
East 45th Street, New York 17, N. Y.; Face 
Brick Sales Corp., 250 East 45th Street, New 
York 17, N,.Y, 

WOOD PATTERNED WALLPAPERS: 
Sanderson Products, Inc., 48 West 48th 
Street, New York 19, N. Y.; W. H. S. Lloyds 
Co., 48 West 48th Street, New York 19, N. Y.; 
Hanley Corp., 101 Park Avenue, New York 
17, N. Y.; Frank D. Maxwell Corp., 1440 
Broadway, New York 18, N. Y. 

LEATHERETTES: Asher and Boretz, 900 
Broadway, New York 3, N. Y.; Frank D. Max- 
well Corp., 1440 Broadway, N. Y. 18, N. Y. 

CORK (in thin sheets) : Frank D. Maxwell 
Corp., 1440 Broadway, New York 18, N. Y.; 
Armstrong Cork Co., 295 Fifth Avenue, New 
York 16, N. Y. 

DECORATIVE CLOTHS: Dazian’s, 142 
West 44th Street, New York 18, N. Y.; 
F. Schumacher & Co., 60 West 40th Street, 
New York 18, N. Y. 

BACKGROUND PAPERS: Reynolds 
Metals Co., 19 Rector Street, New York 6, 
N. Y. (Metallic) ; Carlo’s Fifth Avenue, 220 
Fifth Avenue, New York 1, N. Y. (Decora- 
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tive) ; Bulkley-Dunton & Co., 2635 South Wa- 
bash Avenue, Chicago 16, Ill. (32 colors of 
paper, 107-inch wide in 12- to 50-yard rolls). 


CUT-OUT LETTERS 


Spanjer Bros., Newark, N. J , and Chicago, 
Ill. (Wood and metals cut to order.) 

Falk Glass Products, 5-9 Union Square, 
New York 3, N. Y. (Glass letters.) 

Manhattan Wood Letter Co., 151 West 
18th Street, New York 11, N. Y. 

Dennison Mfg. Co., 220 Fifth Avenue, New 
York 1,N. Y. (Cardboard.) 

Hall-Craft Products Co., 2930 North 11th 
Street, Philadelphia 33, Pa. (Cardboard.) 

Mitten’s Letters, 2226 5th Avenue, Red- 
lands, Calif. (Wood.) 

Tablet & Ticket Co., 1021 West Adams 
Street, Chicago 7, Ill. (Paper letters. ) 

Garrison-Wagner Co., 2018 Washington 
Avenue, St. Louis 3, Mo. (Cardboard.) 


ANIMATION DEVICES 


Betts & Betts Co., 551 West 52d Street, New 
York 19, N.Y. (Flashers.) 

Speedway Mfg. Co., Cicero, III. 
devices. ) 

Stanley & Patterson, 150 Varick Street, 
New York 13, N.Y. (Motion devices.) 

Motion Displays Inc., 27 Ryerson Street, 
Brooklyn 5, N. Y._ (Motion devices.) 

International Register Co., 2624 West 
Washington Boulevard, Chicago 12, IIl. 
(Time switches. ) 

Gregory Motors, Inc., 320 Bridge Street, 
Brooklyn 1, N. Y. (Inexpensive solenoids. ) 

Gale, Dorothea, 3761 85th Street, Jackson 
Heights, Long Island, N. Y. (Turntables.) 


(Motion 


Sa oe ee 


General Die & Stamping Co., 262 Mott 
Street, New York 12, N. Y. (Inexpensive 
turntables. ) 

Andrews E. Perillo, 39-30 Crescent Street, 
Long Island City 1, N. Y. (Motion devices. ) 

Stephenson Mfg. Co., La Porte, Ind. (In- 


expensive animators and turntables.) 


ILLUSION MIRRORS 


Pittsburgh Plate Glass Co. (Through lo- 
cal distributors. ) 


CHARTS, MOVIES, SLIDES 
(See Lists Available From REA) 


EXHIBIT BUILDERS 


Advertiser’s Display & Exhibits Inc., 2032 
Washington Avenue, St. Louis 3, Mo. 

Beck Studios, 2001 Highland Avenue, Cin- 
cinnati 24, Ohio 

Beck & Wall, Inc., 3148 West 32d Street, 
Cleveland 9, Ohio 

The Displayers Inc., 239 East 56th Street, 
New York 22, N. Y. 

Display Guild, 85-09 57th Avenue, Elm- 
hurst, Long Island, N. Y. 

Gardner Display Co. of Chicago, 1937 West 
Hastings, Chicago 8, Ill. 

Ivel Construction Corp., 96—20 43d Ave- 
nue, Corona, Long Island, N. Y. 

Modern Wood Products, 4681 St. Louis 
Avenue, St. Louis 15, Mo. 

Raymond & Raymond, 40 East 52d Street, 
New York 22, N. Y. (Does not produce 
large exhibits, but makes displays that can be 
combined to form exhibits. These displays 
are manufactured exclusively for REA bor- 
rowers. ) 

W. L. Stensgaard & Assoc., 346 North Jus- 
tine Street, Chicago 7, IIl. 
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THE CO-OP STORY 


This display consists of three main areas. From left to right, 
these are: 


|. How the Co-op operates. 
2. Large demonstration area. 
3. Arevolving, horizontally placed prism. 


As the audience revolves the prism, it sees, on one side after 
the other, by means of copy and photographs, these stories: 


|. Uses of electricity on farm, in home, and in community. 
2. What electricity means to schools. 


3. New opportunities for the community through elec- 
tricity—jobs, etc. 





Canopy: 
Edge.—White. 
Underside.—Dull warm yellow (yellow ochre). 
Name.—White (front). Dark blue-green (sides). 
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HOW AN REA CO-OP WORKS 
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| THE BLANK CO-OP IS 
AN ORGANIZATION OF 
RURAL PEOPLE WHO 
CONTROL AND MANAGE 
THEIR OWN ELECTRI 
POWER SYSTEM-- 


















THESE--- MEMBERS OWN 
AND CONTROL THIS 


RURAL ELECTRIC CO-OP 













Color Scheme for This Exhibit: 


Background.—White. 

Large triangle.—Light blue green. 
Maps.—Bright yellow. 

Circles behind maps.—Dull red. 


Name: 
Front edge.—White. 
Sides.—Dull red. 


Drape.—Dark blue green. 


This display tells the story of how your co-op is run. Your mem- 


bers can take an active part in two ways. They can sign their 


names on the big map at the places where they live. They can also 


participate in quiz shows, demonstrations, etc., at the ''mike.” 
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IM SMILING TODAY 
[bacaHse 


ELECTRICITY HELPS ME 
RUN MY FARM EFFICIENTLY. 
ELECTRICITY MEANS LESS 

HOUSEHOLD DRUDGERY FOR 
MY FAMILY. 
AND ELECTRICITY BETTERS 
COMMUNITY WELFARE , 
BoosTS RURAL INDUSTRY 






































ELECTRICITY THE SMILE MAKER 


\ ee | Color Scheme for This Exhibit: 
oy) 


Background for smiling man.— White. 
Major copy.—Bright red. 


This display operates automatically. The face on the back- The center section of the exhibit is devoted to quiz shows, Side copy.—Light green. 

ground changes from a frown to a smile every 30 seconds. Copy demonstrations, etc. The right side of the exhibit talks about Canopy.—Light lemon yellow. 

and photographs are on transparencies in the circles around the the co-op; what it has done, etc. ot ent. 
Light green on sides. 


face, «The Bovtom halves ine circlemiaa gag At the far right side of the exhibit are two angled panels, on Background (behind map).—White. 
proper use or pre-electrification uses of farm and home equip- Map.—Light green. 


which should be displayed an exhibit of young peoples’ electri- Copy tight a 


ment. These halves do not change. The top halves illuminate 
fication projects. Anehed i aot 
when the face smiles, to show proper use of equipment. eo ee) POR no BFCen. 


Copy.—Dark dull red. 
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e@ YOUR ELECTRIC 
CO-OP 1S YOUR BUSINESS. 
YOU OWN IT, YOU VOTE 
FOR ITS DIRECTORS YOU 
HELP MANAGE IT- 

e PARTICIPATION IN 
CO-OP AFFAIRS BY Aa 
CO-OP MEMBERS HELPS 
PRESERVE DEMOCRACY. 


Do Oh hag 











THE METER GAME EXHIBIT 


By turning either of the two levers coming out from the edge 


of the meter, the spectator can see, one after the other, four 


other subjects can be used: 


treatments of any one of these subjects listed below. Of course, 


Various household appliances and how much they cost 
per hour or per job to operate. 


Same as above, but show farm equipment. 


Show unsafe wiring practices—and tell how much they 
cost in waste, danger, fire, etc. 


Show wasteful use of electricity—and tell how much 
it costs, not only to the individual consumer, but to the 
community. 


Color Scheme for This Exhibit: 


Meter panel: 


Background.—Lemon yellow. 

Copy around meter.—Bright red. 
Meter.—Blue gray and white. 

Copy on meter.—Medium blue green. 
Copy behind meter opening.—Bright red. 


Drape.—Very dull red. 


Copy panel: 
Background.—White. 
Copy.—Blue green. 

Header: 


Background.— White. 
Name.—Bright red. 
Copy.—Light blue green. 
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THIS REA-FINANCED 
URAL ELECTRIC CO-OP 


1S LOGALLY OWNED AND 
LOCALLY CONTROLLED. 
ALL ITS MEMBERS HAVE 
AVOICE INTHE WAY IT 
IS RUN. THEIR CO-OP 
POWERHELPS FREE THEM 
FROM DRUDGERY AND 
BRINGS NEW OPPORTUNITY 
AND A BETTER LIFE TOALL 


“TURN THIS COLUM) 








ARE YOU LUCKY ? 


EVERY DAY AT 4PM. 
WE GIVE AWAY A. 
VALUABLE PRIZE ON 
THIS PLATFORM- 
YOU MAY BE THE 
LUCKY ONE. COME 
TODAY AND FIND 
OUT HOW. 





THE SPINNING BOX 


To operate this exhibit, the on- 
looker simply turns the revolving 
box onthe right. Copy and photo- 
graphs can be glued to each of 
the four faces of the box. Sub- 
jects include various uses of elec- 
tricity on the farm, in the home, 
and in the community; better 
health or better educational op- 
portunities through the use of 


electricity. 


Color Scheme for This Exhibit: 


Large triangle: 
Background.— White. 
Copy.—Red. 


Board carrying name: 


Front edge.—White. 
Inside face.—Warm yellow. 


Name: 
Face.— White. 
Edge.—Red. 


Drape.—Very dark green. 


Easel card.—Light yellow. 
Copy.—Dark red. 
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PLATFORM FOR INTERVIEWS 
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DEMONSTRATIONS ETC. 
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FIRMLY ATTACHED 
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SEC.A 


ISOMETRIC CUTAWAY DRAWING OF 
CANOPY & BACKING BOARD (BACKING 
BOARD iS SHOWN SHADED) 








DRAPE 
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SCALE %2"= 1'-0" 









THE PITCH-BALL GAME 
| he. 6 








: Unges You to 
KNOCK our BAD WIRING’ 





Color Scheme for This Exhibit: 


Header: 


Background.—Bright yellow. 
Name.—Dark red. 
Copy.—Bright red. 


Side panels: 
_ Background.—Bright red. 
Copy.—White. 


































ADEQUATE WIRING, 
PROPERLY INSPEC- 
TED, 15 A MUST 
FOR EFFICIENT 


YOUR ELECTRIC 
CO-OP I$ LOCALLY 
OWNED & LOCALLY 










/ 
Fret: TRY THIS 
PITCH -BALL GAME: 


Arrow: 


Background.—Dark red. 
Copy.—Light yellow (do both sides). 





Trough to catch balls.—Dark blue gray. 



















ELECTRIC SERVICE. 






MANAGED- WHAT sees 
HELPS YOU HELPS ae! 
YOUR CO-OP--- 















Drape behind target.—Dark blue. 


Targets.— White. 
Copy.—Bright red. 


Front tray for balls: 
Top.—Bright yellow. 
Supports and base.—Dark blue. 


Audience takes part in this 10’ display by throwing balls (laid 
in the front tray) at the circles suspended between the two 


walls of the exhibit. 
they are hit. When hit, they revolve and stop to show the correct 


at XX Mot] cel (ES Ton alokol aden mn UL of a Keli 


use., The balls fall down into slot at front of display, and at- 


tendant returns them to tray in front. Then he resets circles to 


"indorrect'’ position. In addition to the wiring copy shown, 
twolvariations of copy are also included below. Of course, you 


will think of others. 


1. Safe power use. 


2. Power shortage. 
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BASEBALL TRAY FOR AUDIENCE 
SEC. A 
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ELECTRICITY-YOUR STRONCEST SERVANT 


YOUR ELECTRIC COOPERATIVE 








RESELLER EEL TLTETE 





POWER PUMPS YOUR WATER, POWER MEANS COMFORT AND ELECTRICITY MAKES YOUR 
AND PUTS IT WHERE STOCK BETTER LIVING. KILOWATTS COMMUNITY A BETTER PLACE TO LIVE 
AND POULTRY NEED IT: MAKE HOUSEWORK EASIER. IN, CREATES JOBS,HELPS INDUSTRY. 


Sie 


e ae ' , s 
SEE WHAT THE 3 x af : SEE WHAT THE 


ee = : cop crenem au | / a as — ve EL 2. f 
GAN DO. . CAN Do, y . E C TR | C 
® 


PROGRAM 


_. EAR WHAT Your 
NEIGHBORS 
ae OF ELEcTRiciry 
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: THROW THE SWITCH EXHIBIT 





Color Scheme for This Exhibit: 


In this display the onlooker throws a switch to see the changes 


made possible by electricity. Beside the three subjects shown on thi eae ound panels: ee 
the sketch, you can also contrast safe and unsafe uses of elec- Back dbund.<—White: coh inate od 
tricity; or wasteful and efficient uses. Topeery— blue green. Ecol ead: 

Bottom copy.—Light red. ee mua 

Arrow.—Light red. Background.—Light blue in white square. 


Copy.—Dark blue. 
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HALF SIZE DETAIL OF CROSS-SECTION 
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PRESSED LIGHTS 

UP TRANSPARENCY 
| SHOULD BE ONA 

TIMER S@ THAT 

AFTER (5 SECONDS, 

LIGHTS GO OFF 
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SCALE Di DETAIL DRAWINGS OF BACKGROUND PANELS 


1. 7 
SHADOW Box 
BEHIND TRANSPARENCY 
TRANSPARENCY i 
8-0" 
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In This Exhibit, Copy and Illustrations Constantly Change 
Behind an Opening in the Background 


This exhibit adapts itself readily to presenting the story of what 
your electric cooperative means: 


|. To the members in better living, increased 
opportunities, and a more stable income. 


2. To the entire community in stabilizing the 
economy and raising the standards of living 
for every member of the community. 


Copy suggestions for member story: Copy suggestion for community story: 
Modern home conveniences. Prosperous farms. 
Less farm drudgery. Job opportunities. 
Farm water systems. _ Better schools. 
Low-cost production methods. Better health facilities. 
Cooperative ownership. More business. 
Electric service for all. Community services. 


Color Scheme for This Exhibit: 


Background circle.-—Lemon yellow (light). 


Background for copy on revolving circle.—Deep red. 


Copy.— White. 


Truncated wedge (to left of circle ).—Turquoise blue. 


Copy.—White and lemon yellow. 


Four supporting rods.—Turquoise blue . 
Canopy.—Turquoise blue. 
Cut-out name.—White with yellow edges. 
Drape background.—Medium gray. 
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36" 








NOILIS0d 
SiHL NI 
32v1d 

49018 AdOD 


Se 
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“SPRING BRASS CLIPS 
70 HELP KEEP REVOLVING 
CIRCLE IN POS/TION. 
4 CLIPS WILL BE NEEDED 








/SOMETRIC REAR 
VIEW OF MOTOR & 
CIRCLE ASSEMBLIES 


MOTOR SHOULD BE GEARED SO THAT 
/[T WiLL TURN COPY URCLE JUST 
ENOUGH TO BRING NEW COPY /N70 
VIEW AND THEN STOP FOR 10 70 
1§ SECONDS , THE CIRCLE CAN TURN 
FROM ONE COPY BLOCK TO THE 
NEXT, QR /T CAN TURN 70 SHOW 
EVERY FIFTH BLOCK . 
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UR ELECTRIC CO-op 
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COPY IN THIS AREA 
/ ABOUT YOUR CO-OP- 


(TAXES PAID ETC... 


‘Means $ and G to you. 


WHO CONTROLS /T, 


HOW 








COPY PANEL WaicH 
COMES INTO VIEW 


WHEN ONE OF THE 
BUTTONS BELOW 
IS PRESSED 


CoD Gp 





















In This Exhibit the Audience Takes an Active Part in 
Telling the Co-op's Story 


As each key on the cash register is pushed down, a panel which 
tells the story comes up into the sales window. 


Many different stories can be told with this exhibit. As an 
example here is how the story of what your Co-op means to the 
entire community in a dollar-and-cents way might be told: 


Button: Sales window plaque: 


|. Housewife. 


ie 
2. Merchant. 2. 
3. Farmer. 3. 
4. Wageearner. 4. 
5. Doctor. 5. 
6. Student. 6. 


Abundant food at lower cost. 

Farm prosperity means more business. 

Efficient, lower-cost production. 

Jobs supplying the farm market. 

Modern medical facilities in rural areas. 

Better schools to prepare for modern opportunities. 


A similar story of what electricity means to users could be told 
by placing the names of specific electric uses on the keys, with 
corresponding copy in the sales window to tell the advantages 


of each use. 





BIT 








Color Scheme for This Exhibit: 


On cash register: 


Body.—Medium yellow. 
Sales window.—White. 


Keys.—Deep blue. 


Copy.—White. 
Copy plaques.—Deep blue. 
Copy.— White. 
On canopy: 


Background.—Medium yellow. 
Name.—Deep yellow. 
Arrow and other copy.—Dark blue. 


Background panel and top of platform.—Dark red. 
Copy.— White. 


Edge of platform.—Medium yellow. 
Supporting dowels.—Medium yellow. 
Base of exhibit.—Medium gray. 
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NOTES ON CONSTRUCTION OF SAENOID MECHANISM 





OF NECESSITY, SPECIFICATIONS FOR THE CON - 
STRUCTION OF A SOLENO/D MECHANISM MUST BE 
GENERAL SINCE THE EXACT NUMBER OF TURNS OF 
WIRE NEEDED 70 ACTIVATE THE MECHANISM /§ 
DETERMINED BY THE THICKNESS AND PURITY OF 


























PARTS NEEDED 
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| 2 = SAND WINDING 
12 | 6 TUBE-DO 
: 4 = NOT MOVE 
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IN SLOT IRON TUBE 
IN COPPER 
TuBe —TT 
WHILE BUTTON 
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23 
Ni} 
; WHILE BUTTON IS 
a NOT BEING PRESSED 
<_< ' 
L 
_ ef 
SW = 
POSITIONS OF SOLENOID 
o O PARTS INSTALLED IN 


EXHIBIT 


FOR SOLENOID MECHANISM 


THE (RON AND ALUMINUM TUBES USED, AND BY 
THE WEIGHT OF THE COPY PLALQUES ATTACHED 
70 THE TUBES. /N GENERAL, /f THE/RON AND 
ALUMINUM TUBES HAVE A 32" WALL, AND te" 
COMPOSITION BOARD 15 USED FOR THE COPY 





PLACQUE, 5100 TURNS OF A #22 EWAMELLED 
WIRE WiLL BE SUFEICIENT T0 ACTIVATE THE 

SOLENOID ON A JIS A.C. LINE, IF THE SOLENO/D 
DOES NOT PULL, AND REMAINS COOL,-ADD TURNS 
OF WIRE, REMOVE WIRE IF SOLENOID QVERHEATS. 


LACH SOLENOID WiLL DRAW A MAXIMUM OF 4 
AMPERES. A IS AMPERE FUSE SHOULD BE 
INSTALLED |W THE MAIN FEED LINE. 
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HEADER 10) 
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BY REGISTER 
BUTTONS 


SEC. A-A’ 


CASH REGISTER BUTTONS — 
WHEN PUSHED DOWN, CIRCUIT 
IS COMPLETED CAUSING 
SOLONOID TO RAISE COPY 
PANEL |NTO VIEW. TO 
INCREASE THE EFFECT, 
EACH BUTTON CAN ALSO 
BE ATTACHED TO A BELL. 
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PLAN OF BASE 

















OUTER FLANGE QF WINDING COIL 


5000 TURNS #22 ENAMEL WIRE 


Fa\\\ NON-CONDUCTOR TUBE TO TAKE WINDING 
\W PIN ATTACHED TO CENTER CORE. RIDES IN 
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SLOT CUT INTO COPPER TUBE 






MOVING IRON-ALUMINUM CENTER CORE. 
(COPY PLACQUE ATTACHED 10 THIS CORE) 


FULL SIZE PLAN OF SOLENOID MECHANISM 
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THE CASH REGISTER EXHIBIT 
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